"
A
o
-
&)
<
w
o
<
pd
O
I
N
Z

[ ] I DEASCUOLA

VA



In today’s webinar...

(1) Course configuration
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Course configuration

Student'’s Book Teacher’s & Test Book

Philippa Bowen
Margherita Cumino

Chiavetta USB

Y e \ TEACHER'S
T & TEST BOOK
FORTHEWORLD

OF WORK

» Easy eBook insegnante
e Video

e Audio

Audio test

Test maker

q DEASCUOLA I Petrini

Con il link diretto:
Percorsi digitali DEAFLIX di grammatica

A0 ) I DEASCUOLA

INSEGNARE INGLESE




Why choose Business Today

BUSINESS TODAY ;.15

Unit Build your business

[l THE BUSINESS WORLD p. 26 (RS > ’ﬂ ,\% THE ECONOMIC
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FRAMEWORK
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BUSINESS
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WORK TODAY p.21s

Un Build your business
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’ 2
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Why choose Business Today

THINK + PAIR * SHARE

BUSINESS
TODAY

WORK TODAY,

THINK + PAIR * SHARE

vacuum, It i h

Y
in the world. External factors, such as technological advances, political instability
and i llinfluence the way business i 'CULTURE TODAY,

Over the early decades of the 21* century, the world has changed atan

- (@) .. S —
T e CULTURE
TODAY . T

1Which of these five global factors (A-E) do the quotes relate to7

GLOBAL obsolete, whilst new 2 Do you agree with the quotes? Why? Why not?
be able to adapt dy ing envi while - GLOBAL
FACTORS roacer
developing transferable skills to move easily from onejob to ’ Oy EQUALITY 3 Discuss your answers with the clss.
H af e global proyide g Diversity is a strength, not a

the framevvork for work today. o

inany partof the Antono Guteres, UN Scetary Gl
behaviours,

DIVERSITY ; everbefo Anation witl not survive morally
AND INCLUSION framewwork for culture today. or economically when so few have

o much and so many have so
ittte.

GLOBAL
FACTORS

Bernie Sanders,US poliician

The limits of my language mean

the limits of my world.
Ludvig Wit gensten, Austian philosopher,

GLOBAL
FACTORS

FLEXIBLE |
WORKING =
SOLUTIONS

TECHNOLOGICAL

ADVANCEMENT ‘The 17 UN Global Gosls propose global solutions to the
1

diversity,

H B

In pairs, answer the questions
1What doyou know about the Global Goals?
2 Which Global Goals ink o the five global factors (A-E)

D J DEASCUOLA
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Why choose Business Today

BUSINESS
TODAY

THINK * PAIR * SHARE

21

. Then answer the

1 Which of these five global factors (A-E) do the quotes
relate to?

ENVIRONMENTAL

2 Doyou agree with the quotes? Why? Why not>
CONCERNS

{N—— s

vacuum. It

y affected by what is happening
in the world External factors, such as technological advances, political instability
g .

Over the early the

3 Discuss your answers with the class.

Global Factors

the way business is conducted.
 the world has changed atan

incredible pace. Here are some of the global factors that provide
the framewwork for business today.

As the world has changed through
globalisation and technology. it has left many
Jeelingleft behind.

Chuka Unnunna, retired Britsh politician

- Globalisation

We are using resources as
planets, not one. There ca
because there is no planet B

= = Ban Ki-moon, former UN Secretary-General
(@ WORLD INSTABILI

we had two
wo plan B

GLOBAL
FACTORS

- Technological advancement

Iknow not with what weapons World War III
will be fought, but World War IV will be fought
with sticks and stones.

Pl
cLosal®

Albert Binatn,pificih
R i
I souions

1

‘

- Diversity and inclusion

- World instability

DIVERSITY
AND INCLUSION

‘The 17 UN Global Goals propose global solutions to the
challenges these global factors represent. All 193 UN
e p. 300 must st i

ies, whiloat
tackling climate change.

In pairs, answer the questions.

1 What doyou know about the Global Goals? E
2
g

- Environmental concerns

TECHNOLOGICAL
ADVANCEMENT

DEASCUOLA
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Why choose Business

BUSINESS
THEORY

4 MARKETING

Today

The marketing process
ing can be broken down i in stages.

Marketin

« Famous brands: the story
behind their names p. 104

group of consumers that are
Interested in a product, have
the money to buy it and are

THE MARKETING ¢ ppomote THE PRODUCT

Key figures.
eiojate oot permitted by law o purchase It
Acompany’s target market
G:”;Lﬁ“'mhl;lo represents the group of people that
2SS DAY it would ke to'sell to.
REVISE
- Checkyour knowledge
© summarymapp 114
@ stidereview s 1 RESEARCH THE MARKET
=
¥ 115
«INVALSIp. 116
- Esame di Stato orale
P17

2 PLAN AND DEVELOP K,

lect, d and analy; CONCEPT advertising
esrkbich \ , 1ol e

’ @5 PLACE THE PRODUCT
denty cusomer channetsof detrbution
equrements

d l \
3 PRDDUCE WE PhODUCT 4 PRICE THE PRODUCT

s

Source: wwwinetmba.com

What do you think a company’s priorty should be when developing a bu:
) the product 2() customers’ needs and wants the
2 (Jy052) (KEYWORDS ) Read and listen to the text about the marketing concept ar
(1-5) to the definitions (a-¢).
10 product-orientated a the group of consumers a company would like tc
2() market b a business model that places importance on the |
) target market < the consumers that may want and be able to buy

d abusiness model that places importance on the

() marketing concept
ke d philosophy that places atthe centre

3 Read and listen to the text about the marketing process. At which stage (1
take place?

A specific target market s selected.

() The company decides how much its product should cost.

The sales results are analysed.

The company considersts production capabilities.

() The company tries to identify unfulfilled customer needs.

a
b
c
d
B

ic) Go online and watch the video What is the Marketing Conce,
Professor. Answer the questions.
1How satisfaction
2Whatis the difference between the benefits of a product and its cost?

STUDY THE MARKETING CONCEPT 1 SITUATION ANALYSIS: during this phase, a company tries to identify
+The marketing concept opportuntes o sy urfuflied ustomer needs and wants and
(e Until the 1950s, most their busin uld CH e 3
ine video.
if they produced high quality, durable goods that worked well. This product- factors (eg. social or political) that might affect s success
. Is’f;)'“'““"g strategy global. Today, business is very competitive, there is a wide range of goods — .
 The marketing mix andservices, and alotof compantes offer elmilar things. ) MARKETING STRATEGY: once the best opportunity has been identif
« Branding To be successful and meet organisational goals, such as sales and profit, ‘marketing strategy can be developed. Market research helps the con
«Pridng i a company must know the needs and wants of customers in the market, choose a particular group of customers - its target market - and the prodt
« Digital marketing develop a product that meets these needs better than their competitors’ and , etc) in relation to s U D
EXPLORE convince potential customers to buy it. I I
? and

In the media - . 3 . o
e maretrossrcn | 2ddressing their needs the focal point ofall business activities. . P —— :

.95 Today, most companies are market-orientated: they e e . T h e m a rketl n c O n c e t
« Meet the Gen Z brand study the market to find out consumers’

whisperers p.97 ‘preferences, such as quality and design, —
« TiTok ‘deinfluencers' y

M o i “‘i‘heg‘“*““;“hw“’:“‘d" LEMENTATION AND CONTROL: at this stage, the marketing plai

andmorel p.108 prepatedtopaydorapcoduct. s lmplememed and the product is launched. But the marketing proce - e
Casestudy oesrittop here The fesuts are montored continuously and, necessary On ll ne VIdeo
b marketing mix s moified to meet the customers' changing needs.

storyp 100 ‘The term ‘market refers to the L 5

Market research

« The marketing strategy
(STP)

» The marketing mix

« Branding

« Pricing

« Digital marketing

INSEGNARE INGLESE
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Why choose Business Today

ESousiness Theory @ R

THE MARKETING STRATEGY (STP) 1= i i & Borc:
. N fany . TP standa fir 1 Companies use the STP process to examine 4 The STP processhelps undersand where to
O S f : the mark ") the market as a whole. a () sellproducts
well i it product or ) one market segment b ) distribute products.
The i their target group. < () position products.
that assi des i i ing decis i 2 A company divides the market into.
success in the marketplace. O target markets.

market seaments.

The STP process divides the marketinto.
market segments: smaller groups with
similar characteristics.

o usiess Tueory A —

These segments can be:
« demographic (who?) eg. THE MARKETING MIX ..tothe7Ps
205 ENEr Qoo Rt Keting refers to h i ing mi 7Ps. This extended
income; § ;
 geographic (where?) e - .
physical product,

county, reglon,urban,
ruralarea;

« psychographic (why?)e g
Ufestyle, attitudes, personality; Tangible elements, like packaging or environment

= behavioural (how?) e.g. use of similar products, — inwhich a service is delivered. For example, the:
frequency of purchases, shopping mode. From the 4Ps... design and furnishings i a hotel can help create a

positive impression on the guests.

seen, recognised and bought by customers.
b oS

PHYSICAL EVIDENCE

competitors’ products,
ot

PRICE
how much customers pay fora product

The price of a product can be determined by

bothinteral and Lfac L

PRODUCT

T e T T, the features and appearance of goods

attractiveness of each market segment and selects.

PROCESS

which market segment(s) to target with the product nei It ‘The customer experience, from
or service this becomes the target market products,such s design shape, colour and factors, ke the cost of production, are the Intial contact with the product
The target market nfluences the nature of the sze, o important, has the price or service to the post-purchase
product s price, where it available and how it is offered by their competitors. These fealures of competing products on the market, are often follow-up and the way inwhich
promoted i ing poi it factor customer queries are handied.

between two similar products.Price s the most

(USP) and can be used for promotional purposes.
direct way a business can communicate the

Branding (> see p. 102) s another effeciive way.

o differentiate a product A brand name is quality of its products and atract ts target
S p S nigLS Poton (g e prodic atrade name that s exclusive to the market (> see p. 105), [EOREE
KB orservice n the market, dfferentating ftfrom Company that has registered i Companies can also use discounts, The custoner service and sales staff that
x competiors. A market map lustrates the positions People e often very brand- promotions and pricing interactwith customers and contribute
% _ 2produtniakeinthe marketinrelaton o two el 503 acoanicibla strategles to encourage directly to the quality of sevice by creating
X attributes, such as price and quality. For example, in brand name can help 10 sell customer purchase and a positive image for the company. PROMOTION

o X the diagram on the left, there are lots of high price /
R high quality products and low price / low quality
competitors’ products (). The red crcle Indicates
2ap in the market for standard priced / standard

a product Examples of maximise profits
‘well-known brends include

Nike and Barilla,

* HIGH  quallty products, 5o this could be 3 good place to 1o
X | UM™Y postionanew product Researchers sty e arget 1The raditional d packaging/ place.
. marke to see  there i 2 demand for anew product A LSD dles o prodict price
in this poston.
‘The company can then decide on an appropriate. PROMOTION PLACE 3 9 fange de/ brand narme.
Lowprce marketing mix for each selected seqment, thinking R et es BEsead AT —_ 4 Price s influenced more by extemal / internal factors.
aboutprice, lacing and promotion. about products avallabloto customers 5 Place refers to where and how products are made / distributed.
Promotion s the process of making a business Place efers to how productsare distributed and 6 type of distribution / promotion.
o J . nord
A promotional campaign typically consists of a 1o determine this, companies need to consider 2
. emens; Srperim il L 1) 3(DISCUSSION) In pairs or small i local area, for 1 st offi
shop. The type of product wil also influence S s o gl iy o
The promotional methods that are chosen the choice of distribution channel.For example, T T e e
depend on the size of the diobe - 19 mbx: vt ineraction with cust
resources available to the company. ‘widely available and sold quickly, so producers. + customer service and staff interaction with customers
T er y Non- - the customer ractto
i perishable producs ke books,electronics or
I clothes, on the other hand, may be sold in bulk
1 towholesalersfor distrbution or sold directly to 4 Read youag: a
P T cistprriersonline. supportyour opinion and debate the topi
1 - I of any per
g . BINL KIS [ 9 ] m'
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Why choose Business Today

BUSINESS
THEORY

4 MARKETING

The marketing process
Marketing can be broken down into four main stages.

Marketing

SITUATION ANALYSIS: during this phase, a company tries to identify

opportunities to satisfy unfulfilled customer needs an *

evaluates its capability to outperform competitors. It also cc
factors (e.g. social or political) that might affect its success

MARKETING STRATEGY: once the best opportunity h

can be developed. Market resear
choose a particular group of customers - its target market
position (price, etc ) in relation to the competition.

STUDY THE MARKETING CONCEPT
+The marketing concept

Until the 1950s, most companies assumed their business would be profitable
© oninevideo if they produced high quality, durable goods that worked well. This product-

. i changed grew and trade became more

: (Ts"fp’)"‘"‘e“"“ strateqy. global. Today, business is very competitive, there is a wide range of goods
Sl and services, and alot of companies offer similar things.
« Branding b il and meet isati oals, such as sales and profit,
+Pridng  company must know the needs and wants of customers in the market,
 Digtal marketing developa product that meets these needs better than their itors' and
EXPLORE . ! )
SR — )
'."T::ﬂ';',‘"""r'm trosren ‘addressing their needs the focal point of all business activities.

Today, most companies are market-orientated: they
+ MeettheGenZ brand study the market to find out consumers’

@

« TikTok deinfluencers’
want you to buy less..
andmorelp.108

Casestudy

- Apple-a marketing success
story p.100

such as quali design,
and the price that they would be
prepared to pay for a product.

The term 'market' refers to the

behind thei names p. 104

Key figures
« Steve Jobs p 101

Global citizenship
+ Online privacy p. 110
REVISE

+ Checkyour knowledge

© summarymapp. 114
0 o o4

- Build your business p. 115
- INVALSI p 116

« Esame di Stato orale
P17

group of

Interested in a product, have

the money to buy it and are
permitted by law to purchase it

A company’s target market
represents the group of people that
itwould like tosell to.

o

1 RESEARCH THE MARKET

collect,record and analyse \ CONCEPT ,
‘market data

QA5 PLACE THE PRODUCT

THEMARIETING 6 PROMU\;EWT"EFRODUCT
Sivortan

sales promotion

T

2 PLAN AND DEVELOP K,

identify customer channels of distribution
pis et
THe customen
0d l \
3 PRODUCE THE PRODUCT 4 PRICE THE PRODUCT
incorporate customer
aament

Source: wwwnetmba.com

3 MIX DECISIONS: tactical th
‘aspects of the marketing mix (product, price, place and

MPLEMENTATION AND CONTROL: at this stage, the
is implemented and the product is launched. But the
doesn't stop here. The results are monitored continuously a
marketing mix s modified to meet the customers’ changing

What do you think a company's priority should be when de
() the product

2() customers’ needs and wants

2Qom) Read and listen to the text about the market
(1-5) to the definitions (a-¢).
10 product-orientated
2() market

() targetmarket

a the group of consumers a compar
b abusiness model that places impc
< the consumers that may want and
d abusiness model that places impc
e aphilosophy that places the custorr-

marketing concept

5() market-orientated
3 (J)053) Read and listen to the text about the marketing process. At
take place?
a () A specific target market s selected
b () The company decides how muchits product should cost.
© () The sales results are analysed.
d () The company considers ts production capabilities.

e () The company tries to identify unfulfilled customer needs.

40 Go online and watch the video What is the Ma
Professor. Answer the questions.
1 How cana company measure custorner satisfaction?
2 Whatls the difference between the benefits of a product and its cos'

EXPLORE

In the media

« Trends in market research
p.95

* Meet the Gen Z brand
whisperers p. 97

« TikTok ‘deinfluencers’
want you to buy less...
and more! p.108

Case study

« Apple: a marketing success
story p. 100

« Famous brands: the story
behind their names p. 104

Key figures
« Steve Jobs p. 101

Global citizenship
« Online privacy p. 110

INSEGNARE INGLESE
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Why choose Business To

I~ work

e Jobs of the future

The World Economic Forum publishes a bi-annual Future of Jobs Report which reviews key
macrotrends in the global labour market as well as detailing which jobs are going to be the
fastest growing over the following five years, and which are going to decline the fastest.

The report Is based on a survey of the future expectations of some of the world's largest
‘employers: a total of 803 companies, employing more than 11.3 million workers, were involved
In the survey, covering 27 different Industries and 45 economies globally.

Unsurprisingly, In Its latest report, Al and Machine Learning Speciallsts were at the top of the
fastest-growing Job types, followed by Sustainability Specialists, Business Intelligence Analysts
and Information Security Analysts. Advancing technology adoption and Increasing digitalisation
are the most Important factors behind the job trends. More than three-quarters of the

companies surveyed have already adopted big data, cloud computing and Al technologles or |
plan to adopt them In the next five years, which willlead to job creation.

1) Read and listen to the article and complete the sentences with a maximum of four
words.
1 The WEF report Looks at job expectations for the next
2 The report surveys 803 companies employing more than
3 The companies represented 27
4 The two main factors behind the job trends were technology adoption and
5 Over the next few years, six out of ten workers

2 Read the article again and answer the questions.

1How involved in the y?
2 What effect will the adoption of big data, cloud computing and Al have over the next five years?

BUSINESS THEORY

IN THE
MEDIA

108

ay

TikTok ‘deinfluencers’
want you to buy
less... and more!

Ata time when consumers are Inundated with social
media Influencers promoting the latest products,

a growing number of TIKTok users are telling people
what not to buy Instead.

‘The trend, called ‘deinfluencing; Is a stark contrast
to prior trends like #TikTokMadeMeBuylt, where
consumers showed off the products they had purchased
after seelng them on the social media app.

These days, TikTokers are telling their followers which
products aren’t worth the money, or urging them* to
resist indulging In trends. Some Influencers are criticising
beauty and skincare Items that make big promises but don't
deliver. And others are telling their followers to avoid hair
stylers and water bottles TIKTok itself helped popularise. 4
Hashtag sdeinfluencing videos have had over 150 million
views in just a few months. It isn't clear how the trend
originated, though one of the first TikTok videos came
from a former employee of Ulta and Sephora, who

listed frequently returned products at the beauty

stores.

TikTok trends come and go and criticisms of consumerism
aren't new. Still, Influencers who hop on the deinfluencing
trend could be seen as more trustworthy and use the
opportunity to support credibility, said Abhisek Kunar, a
unlversity marketing lecturer, who has studied how
Gen Z interacts with content creators.

One of his studies showed young shoppers typically
ignore influencer campaigns they believe to be
controlled by companes.

Brand deals and Influencers have become
almost synonymous over the years, but
consumers look for authenticity and

those seen as Inauthentic often have their
reputation damaged.

INSEGNARE INGLESE

IN THE MEDIA
Current affairs
Newspaper and web
articles about the world

of work
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Why choose Business Today

B Us INESS THEORY

CASE
STUDY

128

Game On: the evolution
of advertising in Fortnite

Fortnite, developed by Epic Games, Is one of the most popular video
‘games In the world. Launched in 2017, it has 242 million active
players, 60% of whom are aged 18 to 24.

The core video game follows the battle royale genre, where players
must eliminate each other while trying to survive.

But Fortnite offers much more than a simple video game format.

It has managed to create a cross-platform gaming culture that is
centred around community and social Interaction.

In addition, It often holds live events which fans can stream

to watch their favourite professional players compete. Finally,
separate violence-free Islands have been created within the game,
which players can visit to hang out, have fun together, watch
exclusive film traller releases and lsten to live music. It combines
the unique benefits of gaming, social media and streaming into a
single experlence and that's the secret to Its success!

Advertising in the Fortnite universe

Due to Its global popularity, some of the biggest brands In the world are using Fortnite to
target specific audiences with thelr advertising. There are many ways that they can do this.

- In-game advertising

In-game advertising can be static adverts, dynamic ads or gamevertising. Static ads appear as
non-animated images and posters within the game, whereas dynamic adverts allow brands
to display video materfal and animated banners. With gamevertising, the brand’s products or
services are Integrated Into the game Itself. For example, Coca-Cola created a virtual Fortnite
vending machine. Players were able to Interact with the machine and collect virtual cans of
Coke. And McDonald's pald to Insertits iconic golden arches into the Fortnite map.

By Interacting with the arches, players could collect virtual McDonald's items and rewards.

- Branded events and live experiences

Many performers have used Fortnite to host live concerts s part of the game’s ‘Fortnite Live’
events. One of the biggest events was a live virtual concert by the rapper Travis Scott in 2020.
According to Epic Games, more than 12 million players logged on to watch a digtal version of
Scott perform and the event made a total of $20 million in sales, including merchandise.

In comparison, Scott’s largest In-person show made only $1.7 million!

d

- Player
When Individual Fortnite players or teams become successful, they attract sponsorship from
different brands. For example, a Fortnite squad called Team SoloMid has been sponsored by many
brands including the energy drink GFuel. And the well-known player, Ninja, was sponsored by
UberEats with a promotion designed to win fans a discount off their UberEats orders.

Content creators are also bullding In-game worlds for brands. For example, three Fortrite
creative experts developed a Balenciaga-themed zone In the game that players could visit.

It was a virtual city square dropped into the game with the recreation of a virtual Balenciaga
retall store. Players could go Into the store and use the virtual currency, V-bucks, to purchase
Items, such as a backpack or sneakers to use In the game. Balenciaga has also released a
physical limited-edition collection in collaboration with Fortnite consisting of hoodies, shirts,
Jackets and caps, all with the Balenciaga and Fortnite logos.

Q_A_dwﬂ

1 (THINK) Do you play the video game Fortnite? Why do you think it's so successful?

2 () 'o77) Read and listen and compl
Fortnite
Video game genre:
Launched by: 2 in2017

Number of active users: Age of the majority of users: *

Features that build community and social i

Secret to success: ®.

3 Read the text again and decide if the statements are true (T) o false (F). Correct the false statements.

1) Brands before and
2( ) Gamevertising refers to the use of advertising videos and banners within the game.
3() Travis Scott’s Fortnite concert was watched by over 12 million players.

a between Team SoloMid and GFuel is a form of

5 () Balenciaga worked with fashion designers to create a fashion show in the game.

4 In small groups, imagine you work for awell-known Italian company whose target

market i d16 t0 25. ys
of its products on Fortnite. Present your ideas to the class.

one

(H

INSEGNARE INGLESE
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Companies and the way
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Why choose B

IEUSINESS THEORY
—~

usiness Today

-cunuae

KEY Voo
SEiE Economic icons
ADAM SMITH
. Adam Smith was a rather unusual character. He lived with hs elderly mother,
= he talked to himselfa
and butter In the teay
books ofaltime, The CULTURE
diviston of labor and n
thought about econon KE i i
In the 18" century, bef ( FIGURES The ﬁght for equa[]ty
amount of gold and sit ROSA PARKS
much gold and silvr ir \\
They established a sys B | Roe: Parks. gmw up with her mother and ymdparems In Alabama. Both her
NAME: protected thelr own In f raclal
Adam Smith Inthis way was counte equzl\ty Parks attended in Ihe town of but she
DATES: protectionism, and wa had fter her mother
17231790 Smith argued that trad When she was only 19, she met and married Raymond Parks, an active membewf
NATIONALITY: competition which Int the People (NAACP). With
Seottish \dea of ‘an invisible h: her husband’s support, Parks i s ‘graduated from school
ROLE: that even though Indiv g the NAACP and In civil rights I
Economist natural tendency to pr On 1* December 1955, Parks was arrested for refusing to give up her seatto a
KNOWN FOR: ———"co e ‘white passenger on a bus In Montgomery. At that time, the seats on buses were
His innovative ideas meat, beer and bread t RosaParks segregated: white people sat at the front and Black people had to use the seats
on free trade and Warjona at the back. In addition, If there was more white people on the bus than the seats.
competition ryone. DATES:
e sl BRaH i allocated to them, the bus driver often asked Black people to give up thelr seats.
Nations (778) Economics becausah ST News of Rosa’s arrest spread very quickly and, when she went to court four days
trade, capitalism and « e ater, the Black community were encouraged to stay at home, share cars or walk
foundation for modeft i to work to avold using the local buses In protest. The Montgomery Bus Boycott
theories are still wide! il ng‘h,s actiist was a great success and lasted for 381 days before the Supreme Court ruled that
world leaders. . wias
r‘e’f‘fsn’g"‘:'s’u‘f;en . Rosa Parks became a symbol of the clvil rights movement and received many
Fvaastto awhi awards during her lf, Including the Presidential Medal of Freedom, given to her
1 3] Read and listen to the texta passengerona by President Clinton In 1996. In 1999, Time Magazine listed her as one of the 100

segregated busin
Alabam:

‘maximum of four words
1 Adam Smith lived in the

2 His most famous book s called .
3 His book changed people's views
4 Smith believed in .
5 Smith wanted to taxe
6 He thought unrestricted trads benefits .
7 The invisible hand referred to the
8 These days many people

2@ Goonline and finc

-+ the division of labour

most influential people of the 20° century.

civilrights: the rights

of all citizens to political
and social freedom and
equalty.

- waysto measure and evaluate economic activif
How relevant are these ideas to the economy toc

rights moverment?

4 What was Rosa Parks arrested for?
5 What protest did the arrest spark?
& What was the result of the protest?

1(J) 5 Read and listen to the text about Rosa
Parks and answer the questions.
1Why had Rosa Parks’ grandparents had a
difficult e before Rosa was borr
2 What type of school did she aftend?
3 How was her husband involved in the civil

(<] (RTALEORTRTENCRS) RE4S it

mous for a sing! iance that
changed the world. Go. unlme and find out
more about other famous acts of defiance.
Use these examples or find your own. Give a
short presentation to the class.
the Boston Tea Party (1773)
the Bates Seven (1940) Tommie Smith
and John Carlos (Olympic protest, 1968) the fall
of the Berlin Wall (1989) « Colin Kaepernick
and Eric Read (National Football League, 2016)

Mahatma Gandhi

Mohandras Karamchild Gandhi was bor in Gujarat, India, In 1869, After schoal,
he went to the UK to study law In London. He qualfied as a lawyer and accepted
ajobatan Indian law firm In South Africa. When he arrived in South Africa, he
was horrfied by the treatment of Indian immigrants, and he joined the struggle
to obtaln basic rights for them. He stayed In South Africa for about twenty years,
during which he was sent to prison many times.

n 1915, he returned to India and, In 1921, he bacame the leader of the Indian
National Congress, a polltical party which campaigned for independence from
Britain. A long policy of peaceful cvil disobedience and non-cooperation with

the Britsh followed, Includin 0 1930: a walk of

390 kim to the sea In protest against the British monopoly on salt production In

India. During his life Gandhi was repeatedly imprisoned - he spent 2,338 days

in prison in total - but he gained worldwide respect for his pacifism. He also

other causes Including education and better

DATE conditions for the poor, whom he Inspired by sharing thelr problems and living a
1869-1948 simple Ufe without luxury.
NATIONALITY: When Britain granted India independence in 1947, Gandhi didn't celebrate. He
indian was saddened by the division of the country into two nations, India and Pakistan,
OLE: and by th the ites, Hindus and
bolitical and spiritual. Muslims. This violence led to his assassination in 1948 at a peace rally in Delh.
leader He was killed by a Hindu fanatic who opposed his commitment to religious
KNOWN FOR: tolerance and his criticism of the caste system.

Today, he Is commonly referred to as ‘Mahatma’ Gandhi. Mahatma Is a word
used to show love and respect for people who have done great things. Gandhi is
honoured In India a the Father of the Nation and his birthday, 2+ October, s a
national holiday. It Is also the International Day of Non-Violence.

1 Which countries did Gandhilive in, apart from India?
2 What first motivated his political activism?

3 Whatwas unusual about the protests he coordinated against British rule in India?
4 What other causes did he campaign for?

5 Why wasn't

21 1

1 Whatyou think Gandhi meant? Do you agrea? Why? / Why not?

2 Think
resources, the environment, industries, health and global equality.
watch the BBC i: The Road to Freedom. A

3@ (onunevioeo

the questions.
1 When did the presenter's family leave Delhi?

2 How many Indians took part n the Salt March in 19307
3 d

INSEGNARE INGLESE

KEY FIGURES
Insights into the people

who changed the world

D J DEASCUOLA




Why choose Business Today

I UsiNESS THEORY

-
(4 (G 12 RESPONSIBLE CONSUMPTION AND PRODUCTION
GLOBAL One of this goal's aims is to improve
IZENSHIP (@@ rescurce efficency reduce waste and

pollution and shape a new circular econormy.

% LINEAR ECONOMY
The circular economy

"y WHATITIS

In our current economy, we extract materlals from the

- Earth, make products from them and eventually throw

2 them away as waste. This process s linear and its goal
Is to maximise profit. The Idea of a circular economy,
however, focuses on reusing and recycling materials to
reduce the consumption of raw materials and minimise
the creation of waste and pollution.
Its goal Is sustainability.

HOW IT WORKS

The circular economy has two main cycles:

a technical cycle where products and materials are kept

in circulation through processes such as reuse, repair and
recycling and a biological cycle where the nutrients from
blodegradable materials are returned to the Earth.

WHY IT IS IMPORTANT

The circular economy alms to address climate

change, blodiversity loss, waste and pollution.

Its principles can be applied to all Industries, including IT
equipment and e-waste.

« Dame Ellen MacArthur gore-)

FIGURES
\ Dame Ellen MacArthur is a retired sailor and environmental activist who has become a leading

Volce In the circular economy movement. Born In England In 1976, MacArthur developed a

love for salling at a young age and began competing In regattas as a teenager. In 2005, she

made history by becoming the fastest person to sall solo around the world, completing the
Journey In only 71 days. During this trip, her survival was dependent on the limited food,
fuel and other supplles she'd brought with her. She realised that our global economy Is no
different - relying completely on the finite resources we extract, use and then dispose of.
On her return, MacArthur turned her attention to environmental Issues and began

advocating for a transition to a more circular economy. In 2010, she established the Ellen
MacArthur Foundation, a non-profit organisation that works with businesses, policymakers,

and other stakeholders to promote the circular economy concept and its implementation. In

recognition of her achievements, MacArthur was made a Dame Commander of the British Empire

(DBE) In 2016.

dacanasanarm

T
‘ Closing the Loop

Loop is a °circular shopping platform that aims to CIRCLE
| reduce waste and promote a more sustainable economy. The platform |

Bmana ...... with manufacturers, including Nestle and Unilever, COLLABORATION

tooffera? of everyday products, like tofletries, cleaning SELECT
groceries, in reusable? Italso partners PACK

‘withleading retailers to sell these versions in their online and

physical stores. Customers download the Loop app to find out the

nearest retailer in the scheme. Then they visit the Loop PARTICIPATE

stations in thy from brands LEAD

in zero waste, refillable containers. When they finish the product,

they simply return the empty packaging to Loop viaa free”. COLLECT

service or drop it off at participating shops. The packaging is then
cleaned and refilled ready for use again. In this way, Loop creates a
more ticient economy i i
habits among® , CONSUME

K ¥’ inyour d
2 (%) Read and i about ci
linear economy (L) or circular economy (C)?
1) profit motive 3() repair 5() pollution
2() waste 40 dispose 6() reuse
3 (%) Readandi bout Ellen answer the q

1 What s Ellen MacArthur most famous for?

2 What was her survival at sea dependent on?

3 How did she relate that to the global economy?

4 Why did she set up a foundation in 20107

5 What honour did she receive to celebrate her achievernents?
4 Read the text Cloosing the Loop and use the word given in capitals at the end of the lines to

form a word that fits in the gap on the same line.

® Go online and watch the video Closing The Loop: The End of Disposable Plastics.

uss the questions.

1 Do you think the platform has the potential to grow?
2What are the benefits for manufacturers?

3 Would you particip ifit in ltaly? Why? Why not?

INSEGNARE INGLESE
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Why choose Business Today

€ Looking o vor B

Section
3

1 LOOKING FOR WORK

A What I'm doing is more

STUDY WHO AM I? important than who I'm with,
~Whoam P B() Who I'mwith is more important
e o Before you start to think about what job you want to do, It's important to e
+Job adverts understand yourself. The better you know yourself, the easter it will be to -
+ Writhga cV. find ajob that matches your values, personality, interests and skills, in other A Idon't get upsetif people tell
GO e words who you are, what you like and what you're good at. ~ me | could do better.
* The job interview B . B I can get upset if people tell me
+Types of job interviews But how much do you already know about yourself? Take the quiz and find R
« Apersonal elevator pitch out more!
+ Practising for ajob. fm More A's: You don't give up easily and you work out AC) Mitell people what I think,
Interview problems. You are open and honest with people. evenif they might not like it
© ontinevideo Discover your true self! More B's: You are caring and you respect the views B ) Iwon't tell people what | think if
In each section, tick (/) the options that  Section of others. You can be sensitive. I think it will upset them.
EXPLORE describe you better. Then check yourscore. ]
In the media
« Jobs of the future p. 232 A I'm not a quiet person. Saction
B I'maquietperson.
seuse ot T N LOOKING FOR WORK
« Checkyour knowledge A lliketojoinin straightaway A Ilike to make a plan and
p.248 and talk in groups. follow it

+ Checkyour skills p. 249

« Casestudy p. 250

« Bulldyour buslness
p.251

B Ithinkawhile before | join

B Ileave things until | have.
in and talk in groups.

——— A whole unit dedicated

B Idon'tlike having lists.

A Imostly like to talk
o people.
B I mostly like to listen

to pecple. A llike to know what's going

o to orientation

More A's: You are organised and you
get things done on time.

More A's: You are outgoing and an
active team member. You ask questions
i you don't understand something.
More B's: You're shy, buta good
listener. You think about things

< Sectlon before you do them. More B's: You are easy-going and
e 2 adaptable. You can deal with change.
L~
) A() Ido things inaway | know jSodce: Csstwalat oviales
I willwork.
LY B Iliketo find new ways to
dothings. YOUR TOTAL SCORE
A I preferto write about Mostly A's . i
Hinae Lnow, Atworkyoullketo:  be active « bein charge « plan and organise
B ) pectaro meakalie storica Possiblecareers:  Events Manager, Project Manager, Information Security
A ab i Analyst, Personal Trainer, PE Teacher, Entrepreneur, Logistics
Coordinator, Travel Planner, Team Leader
: ® :'m more practical Mostly B's
fpmers cresiive: Atworkyoullketo:  care for people « listen to others « learn new skills « find out things
MDD 8.0 kil it G S TS 7 Possible careers: ?sya‘wwg\s(, Healtheare Worker, Web Developer, Social Worker,
g ation feacher, Journalist, Customer Service Representative, Librarian,
i . Therapist, Research Scientist
e More B's: You are creative and come up with lots of ideas.

D J DEASCUOLA
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CAREER SWOT ANALYSIS

POSITIVE FACTORS

NEGATIVE FACTORS

INTERNAL

ACiORE LOOKING FOR WORK

A whole unit dedicated

to orientation

EXTERNAL |
FACTORS a \:i: ”‘h:‘ ’\ ‘ “\";\

a DEASCUOLA
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Why choose Business Today

A PERSONAL ELEVATOR PITCH

THE FOUR-STEP ELEVATOR PITCH

o Start by introducing yourself

'Hi, my name is Sara. It's so nice to meet you!

e Provide a summary of what you do
I'm an Italian student, specialising in Economics and
Ihave a passion for IT.

e Explain what you want
I find the products your company produces to be
innovative and really exciting - and I'd love the ’
opportunity to work and develop my talents with you.

o Finish with a call to action
Could I leave you my CV to consider? I'd be free to
meet you at any time to discuss this further and tatk
about upcoming opportunities on your team.

-
e ®© 0 0 0 0 0 0 .
®© 0o 0 0 00 00 0 0 o
®© o 0 00000 0 0 0 0
) ® ®© 00 0 0 0 0 0 o 2
DA A I ENYe ¢ ¢ ¢ ¢ ¢ o ¢
(I BN Ne © ¢ ¢ ¢ ¢ 0 o ¢
[BEINY ¢ ¢ ¢ ¢ ¢ ¢ 0 o

® ®o 0 00 0 0 0 o
® o 0 00 0 0 o
"e e o @
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.........

==——
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.........
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Why choose Business Today

STUDY

2 EMPLOYABILITY SKILLS

MEETING AND GREETING PEOPLE

people
+ Socilising atwork
+Workingina group
+ Problem sobing
+ Negotaty
« Describing visualaids
+ Ging presentations
EXPLORE
Inthe media

« Four playersin a team
259

REVISE

+ Checkyour knowledge
P20

+ Checkyour skilis p. 271

« Casestudy p. 272

« Bulld your business p. 273

You often meet new
people at work,
colleagues and
clients. Being able to
introduce yourself
and ask and answer

personal questions is
animportantskill and
itis crucial to create a
good firstimpression.

1@ () B1) Watch, listen and read the conversation between two.
people at a business convention. Choose the correct alternative.

Ben 'Hello/ Hi,are you here for the convention, too?

Lisa Yes, actually | am. Hil 2My name’s

Ben ’Pleased / Nice to meet you. I'm Ben Keating

Lisa Hi Ben. What doyou do for4a living / work?

Ben [ in*marketing / advertising.

Lisa Oh, who do youwork for?

Ben | work for ABC Marketing in New York I'm an account *supervisor /
manager. What about you? What doyou do?

Lisa | workin the tourist7industry / business. I'm a tour developer.

Ben Wow! Zjobl1 ling! for

Lisa | work for the tourist board in Stratford-upon-Avon.

'm Lisa Adan.

KEY LANGUAGE

Hil'm.../ Hello, my name’s.
What do you do (for a ving)?

Doyou know my colleague..?

Nice/Pleased/Good to meetyou. Im.
Im in marketing/IT/engineering.

Who do you work for? Iwork for.. [company name]

What do you do there? Im the/a. [job title]

Where's your company based? It's based in. [city/country]

What does your company do? Itmakes.. [product]/ It specialises in... [sector]

Yes, 1do./ No, I don't. Nice to meetyou

He/She s the.. [job title]
How was your trip/flight/journey?

Itwas fine/good/OK thanks, but the flight/train was (two hours)
late.

Would you like a coffee before we start?

Yes, please./ No, I'm fine thanks.

1(J) 52) Read the Key Language box, then put the conversation in the
correct order. Listen and check.

A () Nice to meetyou. My name's Matt jenkins. How was your journey?
B () No, I fine thanks.

A () Oh, nol | quess you need a coffee then, before we start. i y
B () Yes,lam.

A () Hello, are you Jessie Taylor?

B () Itwas OK, but the flight was 45 minutes late. <

2 Compl ion. Use the Key Language box and the busi rds to
help you.
DVB Technology ABN Co.
EvaOlsen Agan Khatri

Web Developer Cloud Engineer

Aastvej 1, \, Holland Syracuse (NY), USA
43155550 6070 phone: 1-315-882-1080

Eva  Hi my name’s Eva Olsen.

Agan *

Eva Hi Agan Whatdoyoudo? o

Agan * m

Eva Oh really?Who for?

Agan * -I'm a software engineer. And you? What & do?
Eva Ima’ 1 work for ®

Agan That's cooll Where ® based?

Eva Its® .

Agan Holland? How lovely! I've always wanted to go there.

3 In pairs, imagine that you are at a conference. Choose a business card, then introduce
yourself to your partner. Exchange information about:

<names - field of work ~employer's name job tittes place of work
VisuaLink Design Mark Ltd.
SAM JONES Emma Smith London
Brand Manger Market Research Analyst
Jacob Winter
23 Brandon Hill Bath, BA1 5TP 91, North Road, Belfast, BT1 SHL Hixkating Mscages
tel. +44 01225 55565121 +44 028 675421 444,020 55534501

In groups of three, act out a conversation following the guidelines. Then change roles

d repeat the exercise.

StudentA You are one of the people from Ex. 3. You have an appointment with Student B.

StudentB  You go to meet a visitor atyour i Greet the visitor y
colleague, Student C.

StudentA  Greet Students B and C and introduce yourself.

StudentC Chat to Student A about their trip/flight/journey.

StudentB  Suggest going to get something to drink.

INSEGNARE INGLESE

EMPLOYABILITY SKILLS
Whole unit dedicated to
skills needed in the world
of work (PCTO)
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MEETING AND GREETING PEOPLE

DESCRIBING VISUAL AIDS

EMPLOYABILITY SKILLS

WORKING IN A GROUP , ,
Whole unit dedicated to

PROBLEM SOLVING skills needed in the world
NEGOTIATING of work (PCTO)

GIVING PRESENTATIONS
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Why choose Business Today

DESCRIBING VISUAL AIDS

1 ° (1) 159) Watch, listen and read the conversation at a work meeting. Choose the
correct alternative.

%
f & INSEGNARE INGLESE

EMPLOYABILITY SKILLS
Whole unit dedicated to

skills needed in the world
of work (PCTO)
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DOD@ orevmamento  Build your Business

Build your Business

MARKETING A PRMT OR SERVICE
Conpelaresciimeadl cittadinanza

compeuma imprendioriale
+ Competenzain materia di
consapevolezza ed espressione culturali

The STP process will serve as a framework your marketing

Choose your target markef position your product ’

« Competenza alfabetca funzionale il
+ Competenza digitale y
i 1 Make a list of market segments with similar charac
« Dedision-making 2 Evaluste the potential and commercial attractivent o .
+ Online research segment and select one asyour target market. * ‘
+ Presentation skills x 2 F;
e B S S E BUSIness

cotalhintin competitors, e.g. high quality/high price vs low qu: CAPOLAVORO
Interdisciptinary links

+ Economia Aziendale s
+ Economia Politica .
e e MARKETl NG A PRODUCT OR SERVICE

4 Prod Competenze chiave e di cmadmanza
Select your marketing mix / [ca =
Think about the four key elements of marketing. ce
1 product How can you differentiate your product/service from omotion

similar products? Whatis its USP?

2 price How much should your product/service cost?
How will this attract its target market?

3 place it be made availabl

oy e—— BUILD YOUR BUSINESS
B i ——— Costruisci la tua azienda

Itis essential to create a strong brand identity.
1 Think of an attractive brand name for your product/service.
Will this be the same as your company name or different?

SuJE] Create a brand identity.

2 Design alogo to help with brand recognition.
How willit shape public perception of your product/service?

e interdisciplinary project

v

Present your marketing strategy
Prepare a presentation using a method of your choice
to present your ing strategy. Include

about:

o key entrepreneurial competences of

+ the target market and positioning
- the marketing mix
- branding

citizenship

D J DEASCUOLA
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Why choose Business Today

Drone deliveries are rapidly appr
implemented on a global scale, re
technology offers a faster and mc
packages without (0) £

A recent study by UVL Robancs a
the idea that

DRONE DELIVERIES: THE SKY'S THE LIMIT! ‘ |

TASK 1

services can work safely in urban ‘
housing areas where (Q1)

THE IMPACT OF MASS TOURISM ON ITALY

(A B, Cor D) for que

17. is correct. ¥
According to the study, using dror
the same as what it normally cost Ital s onect 8
drone delivery will be safer and | ‘with tens of millions of touri ing to Italy every year. According to the Iali Bank,
the booming e-commerce indust ConrimibTig toriuysat i is thet
carbon emissions by over 30% in of this mass tourtsm on Italy?
Drone-based delivery solutions re ample of ‘mass urban tourism. Venice is built on
Drone deliveries would also contr afragile ecosystem of canals in a natural lagoon. Experts say that the city gets almost twice
‘human trafficas it should. Most systemin the ity is aquatic and the
Last-mile delivery currently accot i i as salty as the
€50 billion by 2028. Drones, with driatic Sea. This
potential to disrupt thi In th
containers and fixed routes, as we i ite. Many
computer vision and battery life. visitors, especialt i ise shij ingle day to quickly
These factors enable a complete : eneney Y - 2 e
- y in order to avoid
Despite challenges such as noise , e
environments, UVLs study demor Db Petu .
technology on a larger scale, with atrees.
growiioppodtunties offerad bve Rome, the most visited city in Italy, s host to over 12 million tourists every year. This mass
drones (Q6) and createa B 5 &
plag by

1 or cheap eating places.

S0, om i s small economy:the botteghe'and smal restaurants are

each gap (1-6). There are two ex
A delivered by human-operatec

findingit. stores and fast
e e R e e e TR

B is financially s
C traffic and pollution are bad
D compared to traditional land-

¥ congesting our crowded road
F are slower than other delivery
G most of the global populatior
H for nearly half of all shipping ¢
I can reshape the future of Last

busin
cspectly tnthe citys historie centre.
What y Ttaly'sart citi

?21n 201 itti i Duomo

steps.
tourists from such'
o8 thestape dried quickly n the heat and Lhey were soon onceagain lu\l of tourists.

016, Venice's
‘mayor, i
arvalsby ferry oy
peopleare
likely tovisit
In201

fountains in her city — or climbing on them, plddhngm the water or washing their pets there.
Tourists who do so, could face fine of €240.

INVALSI

© Thearticle explains that

A

B/ Italy istheworld's most popular tourist destination.

€ X tourism has been shown to be extremely lucrative

D tourismis faly’s number one industry.
Q1 Mass tourismin Venice:

A has brought enormous economic € hasendangered the aquatic

advantages, ecosystem,
i o pastyear

Q2 The popularity of Venice with tourists has led to

A foreigners buying property in the city. € anincrease inthe number of monuments.

B residents moving outof the centre. D touristsstaying fo a ezst two orthree days.

AL tourists. € artisans

B/ inhabitants. D arists

A promote local tourism. € ban fast food chains.

B/ protectits small econormy. D limit the opening of new businesses.
Q5 Florence's mayor's plan o clear the Duomo steps in Florence.

A ly nge

B/ wasas successful ashe had hoped. D was adopted in other art ciies
[

A encouraged tourists to stay in hotels, € raised the cit's tourist tax.

outside the city centre. D erected special barriers
B/ reduced the number of ferres.

Q7 In order to protect historical fountains, Rome's mayor banned tourists from
A drinking or eafing nearby. € putting their feetin the water.
B/ climbing on them. D Alofthe above~A B and C.
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Logistics & insurance,

Esame di Stato orale

1 Lookat photo and read the quotes. Think about how they connect to the other subjects you have studied.
Preparea brief disc

Smart warehouses‘}

ESAME DI STATO

ROVA GUIDA

ESAME DI STATO DI SUPERIORE
Indirizzi: [TRI, EAO6, EA26 - AMMINIST
ARTICOLAZIONE REL IPER ILMARKETING

‘Tema di: LINGUA INGLESE

PARTI1- Reading
Read the text below.

Shifting Focus from “Time to Market” to “Time to Consumer”

fickle, apparel organizations have two choices: »
demands or abandon every thing.
In order to survive, businesses must react instantly to fashion shifts. They need to shift
attention from "time o market” to "t * focusis ign, to
production, i possil
Omni-channel availability is growing exponentially, providing consumers with instant
access to i hopping has b ith research, and

o

STORIA in brand loyalty and
« Larivoluzione ‘much more inclined to bypass their favorite brands in the event that a less expensive
o i s sy oy

Now, challenged by a market dictated by consumers who care more about the price of a

15
[] ITALIAN(
« Mente ecorpon Global Fashil gy Director, 07/09/2013
Vincenzo Taglias
* Lemie risposte Market Size of the Global Apparel Industry
alle grandi dome e
Stephen Hawkiny §
« Il Futurismo: la e s
e lavelocita cor ionp
ispirazione ed es
15000
14000
,®— 13000
INFORMAT 12000
« Uintelligenza art 11000 $105146
1l & 13 robotica
10000

sty Market Vel (in Billions, USD)

ESAME DI STATO

SECONDA PROVA

3 = S

&) improve industrial production methods.
b) change their brand image.
o) increase the efficacy of their advertising.
@ .

per s RS
o
Ensimators) -

&) e-marketing by companies.
b) social media, blogs, and influencers.
(@l marketis il i

q Per « paragrafo (righe. p
ortonarty |

3

&) are less discriminating about what they buy.
b) remain loyal to their favourite brands.
(@) think price is more important than brand.

“attrazione’

percidla

marca, perad  risposta D & sbagliats _

Answer the question by referring to the graph.

nello

et rasiorn |

2011, 10years (201 ) xpected to
roughly 50% Inmy opirion. ting

(eg.cloth Inet.

INSEGNARE INGLESE

ESAME DI STATO
Comprehensive
preparation for Reading

and Listening

D J DEASCUOLA




Why choose Business Today

GREEN BUILDINGS

Buildings that, because

of their construction and

features, can maintain or

improve the quality of life of
the environment in which

they are located.

RENEWABLE ENERGY

Energy that comes from
renewable sources, such as
solar energy, biofuel, wind

power, hydropower and
geothermal energy. (*)

CLEAN
TRANSPORTATION

Public and private forms

of transportation that use 'é'
‘clean’ energy forms, such

as hydrogen vehicles,

electric bikes and cars
&and hybrid vehicles.

INCLUSIONE

+ visual approach

WATER
MANAGEMENT
Water conservation and
recycling, particularly in
agriculture and manufacturing.

£
21|

WASTE
MANAGEMENT
Reducing the quantity of
waste, using biodegradable
products and recycling.

LAND
MANAGEMENT
The sustainable development
of land in terms of farming,
forestation, building, etc.

A g DEASCUOLA
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-BUSINESS THEORY
Summa MY MAP Qs @vacsin @ s

TRADE &§ COMMERCE

{ sales and distribution of products
within asingle country

HOME TRADE
.f CHAINS OF 4 Wholesalers
DISTRIBUTION retailers

final consur

{vsiote aave - {cmngecr SU' | 'I | Iar | | 'a °Summarymapvideo Videoscript @Slidereview
I"TERNAT‘;OIU’\‘SE (—f

\L

@ INVISIELE TRADE |--@ exchange of
il |

.f BALANCE {the difference between total exports and imports
{_OF TRADE (BOT) | over a certain period oftime

@ PAYMENTS @ and going out of a country over a certain period of
[ (BOP) [ume

Business to Business (B2B)
E-COMMERCE L veesor | ] Business to Consumers (820)
E-COMMERCE Consumers to Consumers (C2C)
e INCLUSIONE

| The European Union (EU)
TRADE o Asia-Pacific Economic Corporation (APEC)
ALLIANCES USA Mexico and Canada Agreement (USMCA)
Mercosur
e bai

[ BALANCE OF } [me difference between the money coming into

+ visual approach

¢ EMBARGOES g totalor
certain u
[ tariffs on imports from certain courtries make
TRADE N TABEES .L(hem more expensive than home-produced goods J
SANCTIONS ]

{ QUOTAS ] {aumsmnmeamcummemmmpm
<
S ]

SUBSIDIES |-

* Summary maps + video + video script + Slide review

*  Test compensati per studenti con BES e DSA

o

156
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Risorse digitali

1052 R the Key Langusge o, then pt the converstioninthe
Corectorder it and check

o m fine hants.

Yes,lam
Helo re you Jessia Taylor?

A
s
A ) Oh. ol guess you need a coffee then, before we sart.
s
A
B ltwas OK,but he lght was 45 minutes ate

helpyou.

EXPLORE DVB Technology

Inthe meda | EvaOls

o plyesiateam Web Developer Cloud Engincer
[ |

Aasve L NL7190 Lekden, Hollang | Cakwoed Avene,Syacuse (), USA
Revise . e Syracuse (),

1585506070 phone 1.315-882 1080
« Cneckyourkaowtadge et skrar@stincom
20
Casoruy|

. € Himynames s Otsen
Agan t
10 (/51) Weteh tsten and res the conversaton between two B HAgan Whetdoyoudo?
=

P72
* Butayourbusnessp 73

Ben Hello. Hiare you here for he convenion too?
Lisa. Yes, actualy | am. Hi "My name’s / Fm Uisa Adany
T Ben *Plessed  Nice 1o meetyou fm Ben Keating

e R . .

Tt 1 B it doyos ot s g ot b { ] a u d | 0 & Vi d e 0
colleagues and I'min*marketing / advertising. Agan Holland? How lovely! I've atways wanted to go there.

Soanll S — .

end ask and arawer rmariog e What b Jou? What 2y ou o7 ‘yoursel o your partner. Exchange information about:
v names Cfeldofwork  -employersname  -jobiites - place of work

=il Wow! The eatwork job | ove aveling! Wno doyou werk for?

good it mpression L Visualink Deslcw Mark Lid.
SAM JONES Emma Smith
Brand Mangar Market Research Analyst

e ||y ° audio di tutte le parte teorica

Whodo youworkfor. Iworkfor. [compary rame]
Wnat doyou dothere? T hefa. ob te]
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80 argomenti fondamentali

ARTICLES,

PREPOSITIONS
NOUNS and | »

DEAFL?ES

80 argomenti
di grammatica inglese

CONDITIONAL
FORMS

REPORTED
SPEECH
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Migliaia di attivita interattive o

stampabili (in PDF e in Word) per

comporre verifiche personalizzate da

condividere con un semplice link

) l DEASCUOLA

INSEGNARE INGLESE




Why choose Business Today

IN THE MEDIA
KEY FIGURES
CASE STUDIES
GLOBAL
CITIZENSHIP

EMPLOYABILITY
SKILLS

PCTO

‘TODAY’
sections

LOOKING
FOR WORK

orientamento

INVALSI

global factors ESAME DI STATO

| »@ a DEASCUOLA
e INSEGNARE INGLESE



"
A
o
-
&)
<
w
o
<
pd
O
I
N
Z

[ ] I DEASCUOLA

A



Scopri “Business Today”

Philippa Bowen
Margherita Cumino

Consulta la scheda sul sito BUSINESS
Ts‘"b DAY

Contatta il tuo agente di zona: T ha—

https://deascuola.it/rete-commerciale/ FOR THE WORLD

OF WORK

Today sections: Framework for
21*-century Business

Global Citizenship & Agenda 2030

Business Current Affairs
& Case Studies

INVALSI, FIRST & Esame di Stato B

PCTO, orientamento e spunti
peril capolavoro

DEAFL?!

Percorsi digitali con video
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https://proposte-editoriali.deascuola.it/corso/business-today/
https://deascuola.it/rete-commerciale/

I prossimi appuntamenti

Formazione.deascuola.it/insegnare-inglese
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INSEGNARE INGLESE LA SCUOLA E... EDUCARE AL FUTURO
CON LAl
Verso un apprendimento Insegnare con ... And You? Al nella didattica delle
sostenibile delle lingue Green Edition lingue straniere
18 Marzo 2024, 17:00 26 Marzo 2024, 15:00 22 Aprile 2024,17:00
con: Letizia Cinganotto con: Nicholas Tims con: Letizia Cinganotto
@ 3 (9 8 @B £ @
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